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1. What is WILDPOETWINE.com positioning statement

We are coupling poetry as a new experience, with the enjoyment of wine drinking. This exposes people who would never search out a poem to relate to the poets, thoughts story or insight among friends.
         
2. Who are your target audiences?

               All people, ages vary, all walks of life.
         
3. How does WILDPOETWINE.com need to be perceived?

Stimulate thought, reflection, evaluation, and emotion. 
Never know what the universe wants you to hear, know or realize.

             

4. When you think of WILDPOETWINE.com` is there a consistent image that comes to mind?

        A   bottle of wine that contains a surprise message in it, in the form of a poem, that may apply           
        To you or a friend profoundly. 
         
5. Do you like that image? If not, what would you like your image to convey?

Yes, I like that image. I want to convey my eagerness as the grower of the grapes,
 the willingness to share my thoughts and inspiration that comes to me with them.
  
6. What exciting opportunities and initiatives lie ahead for WILDPOETWINE.com and how are these opportunities currently articulated?

The message in the poem can be life changing. 
It gives an added value to wine no one has,
               that is tangible, even after the wine is consumed.
   
7.  If you had to describe WILDPOETWINE.com with one word what would it be?
     
                MINDBLOWING

8. Who do you perceive to be WILDPOETWINE.com competitors?

None, and at the same time every wine producer.
          


9. What are some of WINEPOETWINE.com   challenges? How do you hope the new website will address these challenges?

      Marketing, distribution, and exposure.
      I hope the website will develop a personal connection to the source of the wine, myself as the             
       Grower, and to the poem as the poet.

10. Describe the benefits from the investors standpoint as well as from a buyer’s standpoint?

The investor=The Winer=-Increase sale of wines 
The consumer gets excellent wine, at an affordable price with an entertaining original poem from the grower of the wine you are drinking. 
That’s as organic to the source you can get.

11. What are the opportunities and downsides to this business model?

Endless opportunities, no downside.


12. What are the greatest risks?

None.


13. Why hasn’t this been done before?

Because no one thought of it. Nor do I believe many growers or wine makers are poets or produce prolific quantities of poetry. The idea of passing the poem on through the cork is novel and is under provisional patent.


14. Does this need to be regulated by the government?

No. Other than poems are copyrighted. Trademarks filed and provisional patent in place for application & procedure.


15. What gives WILDPOETWINE.com creditability in this market?

Partnering with a large winery to facilitate distribution that makes wine from grapes we produce using high density nutrient farming techniques to make higher quality fruit that results in more flavor-able wine. The creditability as per the poetry aspect lies in the incredibleness of it all. 
These poems just come to me, it is hard to fully explain. It is like my mind is illuminated with the message and how it needs to be said. There is no plan to any of it and the end of the poem   even surprises me., and it is over. 

16. What is the general look and feel/tone of the website (i.e.is this a consumer facing site or is it geared more towards institutions)?


Geared to the consumer.


                                              
                                                Website Questions


1. [bookmark: _GoBack]What are the main goals and Objectives for WILDPOETWINE.co website?

Access the poems and collect them in their App.
Share the poem with their friends or persons that could benefit from it, or enjoy hearing it, along with information where they could purchase wine or buy it online.
Develop a customer list.
                      Sell wine on line or related materials & items. 
Tell and explain grape growing and wine making ect.
           
